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South Africa has reached another milestone as 
a young democracy. This year our country is 
celebrating 20 years of all South Africans having 
the right to vote and choose a government of 
their own.

The advent of democracy has not solved all 
the problems facing previously marginalised 
communities. One area of concern has been 
the transformation of the economy so that 
it not only reflects the demographics of the 
country but also gives opportunities to the 
broader members of our society. 

The government-in trying to mitigate the 
challenges facing previously disadvantaged 
communities-has put in place strategies and 
programmes to help entrepreneurs achieve 
their dreams. It has also created organisations 
such as Seda, Sefa, NEF as well as the newly 
established Ministry of Small Enterprise 
Development.

Our 12th edition of the publication is primarily 
dedicated to this aspect of our work. We have 
a column by our acting CEO in which he deals 
with youth empowerment and the importance 
our organisation places on this sector of our 
society; we also introduce the new Ministry 
which will be dedicated to servicing the 
needs of the SMME; we carry the story about 
the National Empowerment Fund reopening 
funding for black entrepreneurs; and most 
importantly, the national launches of our 
incubators.

Economic transformation is at the centre of 
the national dialogue and as an organisation 
we understand the perils of inaction. We 
therefore urge all our stakeholders to take 
advantage of the opportunities presented by 
the various government initiatives and access 
our services. From now on, our acting CEO, Mr 
Sipho Zikode, will be a regular contributor to 
the publication.  His column will be called The 
Global View, and he will deal with any topical 
issue that is of importance to our stakeholders.
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The 2014 national election ushered in 
a new era for the SMME sector and for 
Seda as an agency with the establishment 
of the Department of Small Business 
Development under the leadership of 
Minister Lindiwe Zulu. The department 
will take over some of the responsibilities 
which fell under the Department of Trade 
and Industry (DTI) and the Department 
of Economic Development (DED).

Acting CEO of Seda, Mr Sipho Zikode 
says, “This is an exciting development 
for the agency as we now have a 
department that is solely focused on 
our mandate. This can only benefit our 
sector as it will not be a unit in a department that has 
diverse functions. It is also important to note that in the 
maiden budget speech of Minister Zulu, she highlighted the 
importance of incubators, the youth development strategy, 
the Seda Technology Programme and the Seda Supplier 
Development programme.”

The Department of Small Business Development aims 
to provide extensive support to small business and 
cooperatives, increase support through consolidated public 
agencies, enterprise coaching, mentorship, incubation 
and intensive support programmes. Honourable Minister 
Zulu says, “Due to the government’s recognition of the 
importance of this sector, as well as listening to calls by 
SMMEs and Cooperatives for a stand-alone department, 
the government decided to create a department to give 
undivided attention,with its own budget and structures, to 
advance the interests of SMMEs and Cooperatives.”

The new department is also focusing on strengthening 
the informal sector to benefit particularly township 
communities. “In addressing measures for a conducive 
environment the dti has recently launched the National 
Informal Business Upliftment Support which will enhance 
enterprise development support as well as coordinate 
intergovernmental and stakeholder relations for broader 
participation of South Africa’s informal sector in the 
economy. In addition to this, the implementation of 
the Integrated Small Medium Micro Enterprise and 
Cooperatives Development programme will allow for 
harmonisation and co-locating opportunities in the 
informal sector.”

According to Mr Zikode, “As an organisation primarily 
focused on SMMEs, Seda will be the foundation upon which 

the new department is built.  We are 
ideally positioned to help the department 
not only fast track its establishment but 
also its programmes. We are reminded 
that the majority of its priority areas are 
the core and high impact programmes of 
Seda and are already at an advanced stage 
of implementation, so it is not like we are 
starting afresh.”

The Minister also touched on youth 
focused strategy and in this regard she 
said, “The youth strategy approved by the 
dti envisages direct support schemes for 
young entrepreneurs with an objective 
of creating and managing sustainable and 

efficient businesses capable of providing decent permanent 
jobs.”

“To achieve this objective, specific interventions will 
include mentorship and business coaching, youth business 
incubation, business infrastructure support, outreach 
programmes on entrepreneurship as well as the youth 
entrepreneurship collateral fund,” added Minister Zulu.

The key focus areas for the department will be as 
follows:

•  Active participation of SMMEs and Co-ops in 
the priority sectors as identified in the National 
Development Plan, Industrial Policy Action Plan and 
New Growth Path as well as the priority areas for public  
procurement

• Implementation of the entrepreneurship programme  
 through Centres for Entrepreneurship in all nine  
 provinces

• Seda Technology Programme in the nine provinces

• Incubation Support Programme

• Increased and expanded demand for goods and services  
 produced by Small Businesses and Cooperatives

• Implementation of programmes to enhance secondary  
 cooperatives for inclusion into value chains

• Implementation of National Informal Business  
 Upliftment Support

• Collaboration with the dti on implementation of  
 Export Villages

• Support for township economies - jointly with  
 Economic Development

a New era for Small BuSINeSS developmeNt
New ministry

Honourable Lindiwe Zulu
The Minister of Small Business 

Development
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Mr. Sipho Zikode - Seda Acting CEO

South Africa is faced with a number of challenges and key 
amongst those challenges is finding jobs for our youth. Our 
youthful, working-age population represents a major asset 
for the country, provided the right polices and plans are 
put in place to take advantage of the opportunity.

Key guiding strategic government documents have 
identified the youth as a key growth sector; the National 
Development Plan’s Vision for 2030 describes South Africa 
as characterised by an urbanising and youthful population. 
This means that key policies and initiatives need to be 
viewed through a ‘youth lens’.

The Department of Trade and Industry’s Youth 
Entrepreneurship Development Strategy (YEDS) 
highlights a number of causes of the high levels of youth 
unemployment in South Africa. Key amongst these are 
the lack of experience and skills for jobs required by the 
economy; discouraged young job seekers in an economy 
that is not growing at a fast enough rate to absorb the 
growing young population, and companies finding it risky 
and expensive to employ young people.

This then presents a challenge for Seda - not only 
because we are an agency of government - but critically 
because we are the driver of SMME development in the 
country. Our strategies must and will be geared towards 
better understanding of this sector so as to enable us to 
continuously develop products and programmes to meet 
the needs of this critical clientele. Approximately 45% of 
the potential and existing businesses that access Seda 
services (such as mentorship and coaching, incubation 
support, access to local and foreign markets, productivity 
improvement) are youth-owned.

As an organisation tasked with developing our SMMEs, we 
will always strive to be ahead and develop solutions to the 
challenges facing the country. To date we have embarked 
on a number of initiatives that focus on our youth: the 
joint initiative between Seda, Vodacom, Microsoft and 
the National Small Business Chamber is one example. 
The project seeks to train the youth in developing world 
class skills. It looks at employability and entrepreneurship 
using innovative approaches and access. It also provides 
affordable devices for youth and free relevant web services 
for small enterprises through financing, partnerships and 
smart sourcing. 

Another initiative is a partnership with the University of 
KwaZulu-Natal and Eskom Foundation where the youth 
are encouraged to come up with innovative ideas that turn 
waste products into products that will foster economic 
growth.

As an organisation we need to continually sharpen our 
approach so as to stay ahead instead of responding 
to challenges. One of the critical challenges that the 
organisation will need to deal with is the high number 
of what we call necessity entrepreneurs, particularly 
amongst the youth. These are entrepreneurs forced into 
business because they cannot find work or are unable 
to further their studies. The organisation will need to 
approach this issue with sensitivity whilst acknowledging 
the limited resources at our disposal. 
Our approach therefore should be to 
increase opportunity entrepreneurs; 
hence we have programmes such 
as our partnership with the SABS 
Design Institute and the increased 
concentration of our incubators. 
Entrepreneurship awareness and 
education should be promoted 
from a young age, and not 
only introduced when people 
decide to start a business as a 
means of survival. 

As we commemorate the 
role played by the youth in 
fighting against injustices 
of the past, let us also 
envision the role youth 
can play in the socio-
economic development 
of our country, through 
entrepreneurship. The 
foundations for an 
innovative, youth-oriented 
economy are beginning to 
take shape; what is needed is 
commitment and support by the 
entire country.  

I can assure all that Seda as an 
organisation will be at the forefront 
of coming up with innovative 
ideas and products to meet these 
challenges. We have the right mix 
of people, capacity and have created 
partnerships to help us deliver 
on this huge task

LAYING A FOUNDATION FOR THE FUTURE
By Sipho Zikode Seda acting Ceo
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Seda-as the custodian of SMME 
development in South Africa-is 
expected to empower entrepreneurs 
to perform at their maximum 
capability. It is with this in mind 
that, in the financial year 2011/12, 
the organisation undertook a Gap 
Analysis study in respect of the 
supply of goods and services to 
large corporates by SMMEs, which 
ultimately informed the development 
of the Seda Supply Development 
Programme (SDP). 

It emerged from the findings 
of the study that a majority of 
SMMEs continue to fail as suppliers. 
Corporates (big businesses) cited 
constraints that deter them from 
procuring from local supply which 
included the following: capacity 
of SMMEs to provide goods and 
services required by corporates; appropriate technical 
skills; insufficient operative and financial management skills 
as well as lack of access to finance. 

Seda’s Supplier Development Programme (SDP) is an 
all-encompassing concept aimed at strengthening the 
performance of supplier firms not only by enabling them 
to acquire the skills and capacities required to make them 
globally competitive, but also by improving their business 
acumen and assisting them to reduce operating costs. 
Market access is critical for SMMEs; however market access 
is often hindered by barriers to entry.  In simple terms SDP 
was designed to assist SMME suppliers to be competitive 
through enhancing their capacity and capability levels so 
that they can be suppliers to corporates.

According to Mduduzi Dlamini, Seda’s acting manager for 
New Offerings Development within Programme Analysis & 
Development (PAD) unit, “The programme aims to benefit 
both the supplier and the buyer. Amongst the envisaged 
benefits for the supplier would be improved technological 
capabilities, increased productivity and quality and most 
importantly - access to markets.  With continuous Seda 
business development support services, participants in the 
programme will grow and diversify, become operationally 
independent and job creation or retention is inherent. 
On the other hand, buyers (SDP partners) will contribute 
immensely to the developmental goals of the National 
Developmental plan (NDP) particularly on economic 
growth, employment creation and skills development. Big 
corporates will also benefit on their BEE score ratings.”

Seda’s Supplier Development Programme entails 
collaboration with State Owned Enterprises, as well as the 
public and private sectors, in order to jointly contribute 
to the development of their existing suppliers as well 

as to provide market access to 
emerging small enterprises. The 
ultimate goal is to develop suppliers 
to meet market demands and entry 
criteria so that they can supply 
high-quality, globally–competitive 
goods and services. “ To this end 
we have signed  a Memorandum of 
Agreement (MoA) with MTN and 
Transnet. Both of these partnerships 
have different implementation 
elements due to the nature of 
their suppliers. Provincial offices 
have also come up with their own 
initiatives that are supported by the 
national office, other partnerships 
are currently being pursued with 
various corporates and provinces 
are also encouraged to identify 
potential SDP partners at local level  
” added Mr Dlamini.

Seda is also looking at implementing proper monitoring 
and evaluation mechanisms. 

The SDP will play a key role towards improving the support 
directed towards the upper end client market. Emphasis 
is continually placed on establishing key partnerships to 
assist with the implementation of the Programme. Mduduzi 
Dlamini says, “The Supplier Development Programme is 
one of the ‘High Impact Programmes’ of Seda; our support 
structures at National Office will have to be reviewed 
to ensure focused, effective and efficient delivery of the 
Programme. 

The SDP will contribute to employment creation and 
increase the economic contribution of the SMME sector 
with emphasis on the skills development that is needed to 
take the country forward. ” To date the Programme has 
59 participating SMMEs with 20 falling under the MTN 
programme, 12 with Transnet and 13 in Mpumalanga.

SolvINg the puZZle of CapaCIty developmeNt
Benefiting both the Supplier and the Buyer

“The programme aims to benefit both 
the supplier and the buyer.  Amongst the 
envisaged benefits for the supplier would 
be improved technological capabilities, 
increased productivity and quality and 
most importantly - access to markets”.

For more information on the programme

contact: Mduduzi Dlamini

email: mdlamini@seda.org.za

Mr. Mduduzi Dlamini  

Seda’s Acting Manager for New 
Offerings Development
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Small Enterprise Development Agency (Seda) has stepped 
up a gear in positioning itself as an organisation of choice 
in nurturing incubators. In the month of April alone the 
organisation launched three incubators, which have 
become a success in their own right; the incubators are 
Chemin, SCI and Seobi.

Mr Sipho Zikode, Acting CEO of Seda says “We have 
already alluded to the fact that incubation is an integral 
part of the dti strategy and their target is to establish 400 
incubators by the end of 2016.  As an organisation, we 
already support some 46 incubators, but our emphasis is 
not only on the numbers but in the quality of the initiative.”

The three incubators launched in April offer varied 
solutions and have enhanced the life of SMMEs. One of 
the key success points has been the ability of Seda to 
create partnerships that add value to the initiatives. “We 
have been able to create partnerships with institutions of 
Higher Learning and other companies”.

The Durban centre of the South African Chemical 
Technology Incubator (Chemin) is a partnership between 
University of KwaZulu Natal (UKZN), Seda, Eskom 
Foundation and the Department of Economic Development 
and Tourism (DEDEAT). Seda and ESKOM have provided 
the funding for the establishment of the centre, operations, 
laboratory and the manufacturing pilot plant.

The business Incubation centre will assist a number of 
chemical technology businesses in the region by offering free 
support services to small business owners. Chemin’s focus 
is on developing the downstream chemicals manufacturing 
industry in South Africa. These sectors include relatively 
high value pure chemicals that are typically used as active 
ingredients in formulated speciality chemicals used in 
industrial and non-consumer applications (e.g., paints, 
mining chemicals, textile specialities, paper chemicals, etc.), 
but does not exclude the production of other downstream 
chemicals. Incubated enterprises 
will also be able to access market 
information on the Chemical sector 
and external clients at a negotiated 
fee as well as a state-of-the-art 
laboratory containing specialised 
analytical equipment.

The manufacturing pilot plant, 
located at UKZN, is based on a 
process of recycling bulbs. The 
aim of the project is to recover 
heavy metals by removing mercury, 
yuttrium and europium. This 
technology has already been 
patented; furthermore millions of 
households are now using CFL 

bulbs, which were distributed by Eskom in an endeavour to 
reduce power consumption in the country.

The Seda Construction Incubator is another initiative 
that is leaving its mark in terms of empowering small 
enterprises. It provides support services and resources 
to eligible enterprises, with a view to elevating them 
beyond mere survivalist modes of operation. It  is aimed at 
developing the local economy of KwaMashu, Durban.

Emerging contractors, who have demonstrated the 
potential to rise to the challenges facing the industry, are 
identified and provided with the support and any other 
feasible interventions necessary to advance them.  This is 
done in a protected environment, free of many elements 
that contribute to their failing in their first two years of 
operation.  

SA Essential Oils Business Incubator (Seobi) specialises 
in fragrant plant extracts, known as essential oils. These 
essential oils are volatile, fragrant components from various 
indigenous & exotic plants. They are extracted from plants 
by steam distillation at yields of 0.01%-0.2%, the high value 
crops are used for fragrances (predominantly beverages), 
cosmetics, flavours and aromatherapy. 

The main focus of Seobi is to accelerate the creation 
and development of emerging essential oil enterprises. 
It is believed that through Seobi, a platform for self-
employment opportunities will be realised. The incubator 
seeks to integrate business, manufacturing and marketing 
through hands-on training and development on working 
projects for numerous potential entrepreneurs.

SEOBI focuses on transferring appropriate technologies 
and training to emerging black farmers in order to facilitate 
starting or increasing commercially viable essential oil 
production on their farms. The farmers that form part of 
the business incubation processes of SEOBI produce a 

INCUBATOr LAUNCHES
It’s Baby Steps, but we are Gaining Momentum

ribbon cutting ceremony at the Seobi Nkandla Incubator Launch
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range of conventional and organic essential oils that are in 
demand in the international markets. “We are on course to 
see these incubators increasing as more small enterprises 
go the technology incubation route. In the year ahead Seda 
expects to support more incubators through the dti’s 
Incubation Support Programme. This can only bode well 
for our government’s drive to create employment,” said 
Seda Acting CEO Mr Sipho Zikode

The South African Bureau of Standards (SABS) and Seda 
have joined hands to launch an initiative that will help 
entrepreneurs design products that will meet industry 
and society needs. Design is recognised worldwide as a 
crucial aspect of economic competitiveness and growth.

The three-year agreement allows small business to have 
access to SABS through Seda. The agreement allows 
for SABS to provide support services such as Product 
Design, Packaging, Process Design, Design Training and 
Brand Positioning for the SMMEs. Seda has undertaken to 
cover the cost associated with these activities, while the 
SABS contribution will also include a 15% discount on all 
design services and a 25% discount on all Design Institute 
training services.

Mr Tervern Jaftha, Seda’s Senior Manager: Quality says, 
“In the past, product design was accessible to major 
companies. For many small businesses, even though they 
might have had a winning concept or product, it was 
simply a bridge too far, particularly when considering 
the costs involved. This agreement works both ways as 
the SABS Design Institute has access to the manpower 

required to repackage and make products and Seda has 
the clients and resources to kick start the process and 
see to it that it is completed.”

The SABS Design Institute and Seda Technology 
Programme (STP) venture is based on the belief that 
stimulating and creating an environment where people 
can explore their design capability will contribute 
meaningfully to overcoming the national challenge of 
high unemployment, poverty and inequality.  “For all 
innovators and SMMEs who believe they have a winning 
business concept and product, we have created a platform 
for them to explore the 
viability of their business 
ideas. We hope they take 
this opportunity and turn 
their dreams into reality,” 
added Terven. 

DESIGNING FOr A WINNING NATION 
SABS and Seda Partnership

Mr Tervern Jaftha

Senior Manager: Quality
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When speaking of someone living her 
dream, nothing captures that more 
than being nominated as a finalist for 
the United Nation’s Conference on 
Trade and Development (UNCTAD) 
Empretec  Women in Business Award. 

The 10 finalists were announced during 
UNCTAD’s Investment, Enterprise and 
Development Commission’s recent 6th 
session in Geneva and renay van der 
Berg, an entrepreneur from Kimberley, 
was amongst the finalists. The awards 
have been presented every two years 
since 2008 to exceptional women entrepreneurs who 
have benefited from the Empretec entrepreneurship 
development training and become role models by creating 
jobs, inspiring others and improving the quality of life of 
their local communities. 

renay van der Berg attended a Seda organised 
entrepreneurship training workshop which she found 
imparted invaluable information. “The workshop 
challenges you to analyse your personality traits that might 
hinder the entrepreneurial process; it enables you to turn 
your weaknesses to strength,” says van der Berg.  renay’s 
company ProComm has been an accredited service 
provider with Seda since 2005 assisting clients with a 
variety of services such as being a supplier of marketing 
material, providing a business development service and 
being a skills development facilitator. Over the past seven 
years the company has managed to assist more than 650 
SMMEs through various interventions to ensure sustainable 
enterprises.

The Empretec  programme is run by Seda in South 
Africa and its primary aim is to promote the creation of 
sustainable SMEs and support entrepreneurs around the 
world to build innovative and internationally competitive 
SMEs. It is an integrated capacity-building programme, 
empowering the entrepreneur to also contribute to the 
development of a dynamic private sector.

Mr John Francis, Head of Seda Learning Academy, says, 
“We are the 33rd country in the world to implement the 
Empretec programme through the Seda Learning Academy. 
This gives our SMEs the opportunity to become part of a 
global network of business interaction and linkages which 
will help them upscale their business activities, improve 
their competitiveness and skill, and acquire new investment. 
Ultimately, the programme helps entrepreneurs become 
more familiar with the behavioural competencies of 
successful entrepreneurs, strengthen and enhance those 
behaviours in themselves, and finally apply the behaviours 
in their own businesses,” explains Francis.

Van der Berg has 30 years of experience and is an 
accredited public relations practitioner, which is the 
highest internationally recognised registration in the 

The Empretec finalist: - renay van der Berg

EMPrETEC TrAINING WITH SUCCESS STOrY
Knocking on the Doors of Glory

public relations industry. She is a 
registered mentor with various 
organisations such as Business 
Partners, BWA, ILO and Seda. In 
2013 she was named SA’s most 
influential Woman in Business and 
Government-SME sector by CEO 
Magazine.

The 10 finalists have been chosen 
by a distinguished panel of 
entrepreneurship experts based on 
the criteria of leadership, innovation 
and impact in the community. They 

are examples of individuals who have overcome obstacles 
and persevered to establish and grow successful companies. 
“This year was particularly competitive, as more than 100 
nominations from 35 National Empretec Centres across 
the world were received,” said an UNCTAD spokesperson.

The final three winners will be announced on 15 October, 
during UNCTAD’s World Investment Forum which will 
take place from 13 to 16 October 2014 in Geneva. This 
year, the Forum is focusing on ‘Investing in Sustainable 
Development’ and that is why the panel has also given 
special recognition to two Empreteco’s who each have 
a green and a social enterprise. Special recognition, 
Social entrepreneurship: Leena A. Irshaid, renas Women 
Association, (Jordan): established the only pickling factory 
in Jordan that is founded, owned and managed by women. 
It mobilises unemployed female agricultural engineers by 
training and hiring them.

Special recognition, Green entrepreneurship: Pabla 
Anabela Torres, BioPro, (Argentina): start-up company 
which researches, develops, produces and markets organic 
products designed for crop protection and pest control, 
including a bio-pesticide.

The 2014 finalists are (in alphabetical order 
by country): 

1. Lorena Maria Eugenia Picasso, (Argentina)

2. Kelly Dantas de Vasconcelos, Universidad da Crianca, 
(Brazil)

3. Tracy Antoinette Green Douglas, Pandama retreat, 
(Guyana) 

4. Lina Jalil Khalifeh, SheFighter, (Jordan) 

5. Maya Sewnath, SSS Furniture, (Mauritius)

6. Lara Cookey, Contextplay Matrix Ltd., (Nigeria)

7. Thiane Diagne, JOUr J Couture, (Senegal)

8. renay van der Berg, ProComm, (South Africa)

9. Angelica M rumsey, Angel Bites Ltd, (Zambia)

10. Divine Ndhlukula, SECUrICO Security Services, 
(Zimbabwe)
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The Small Enterprise Development Agency is exposing 
SMMEs to potential markets worldwide. The organisation 
is using international trade shows as a vehicle to sell our 
products to potential buyers.

Design Days Dubai 2014 saw the participation of Southern 
Guild, fully supported by Seda.  As the organisation has 
participated in three consecutive shows it has been able 
to make significant inroads. Design Days has established 
Dubai as the commercial centre of design for the region in 
the eyes of the international design community.

Mendu Luhabe, Project Leader says, “With Southern Guild’s 
presence, Design Days Dubai 2014 had the most ever 
designs on offer by 33 of the world’s leading Collectable 
Design galleries from over 15 countries. No other show 
has ever presented such a diversified choice. We enjoyed 
exceptional media coverage and sales which made up a 
significant percentage of the total sales for the fair.”

These unique South African Design companies received 
mentorship from Seda and Southern Guild to streamline 
their product selections, production processes, catalogues, 
international pricing structures, branding, promotional 
material, export packaging and sales presentation in 
preparation for the launch in Dubai. This helped them to 
position themselves and their companies as a standard 
of quality, professionalism and innovation to a wide 
international audience.

The Director of Design Days Dubai, Cyril Zammit, said 
that: “As one of the most successful galleries in 2012 and 
2013, we believed that Southern Guild’s return would be 
highly appreciated by our visitors and press representatives. 
We are more than delighted by the calibre of the work 
and the execution of the display. We are looking forward 

to receiving the total sales figures in order to be able to   
calculate their percentage of gross sales which I believe will 
be higher than last year given the activity on the stand”.

A marketing campaign was undertaken using the database 
of over 590 international clients that has been built up at 
past Southern Guild exhibitions. The database represents 
a cross section of buyers from leading international 
buyers, curators, collectors, design gallerists, hotel 
specifies, interior decorators, members of the press and 
international contacts.

“The greatest outcome for Seda and its exhibitors was the 
positive response from international buyers and the media, 
this reflects in the total sales that were made during the 
event of r1,618,33.00 exceeding the cost of investment by 
Seda in the project,” said Mr Luhabe.

Seda also participated in Durban Tourism Indaba 2014. 
Six Seda clients participated in the show. The show is 
important since the tourism sector has been one of the 
fastest growing sectors of the economy, especially since 
the 2010 World Cup. It also provides a platform for our 
clients to network and form important partnerships with 
companies in the same business.

MArKETING LOCAL SMMEs 
A Top Priority for Seda

Delegates at the Design Days Dubai 2014

Mr Sipho Silinda (Manager: Export) with Ms Teresa Jardim 
(Specialist: Export Development) at the Design Days Dubai 2014

The Seda exhibition stand at Design Days Dubai 2014
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The end of September will see this year’s students 
in the SME4Africa internship programme completing 
their internship. the initiative, which is a partnership 
between Seda, microsoft, vodacom, NSBC and mICt 
Seta, is a youth programme aimed at addressing the 
gap that exists in the technology field.

the Imbadu team caught up with some of the 
trainees to hear their views about the project and 
share their experiences.

 

Thapelo Nkhatho

Thapelo Nkhatho has a 
National Diploma in software 
development from Central 
University of Technology and is 
based in the mangaung branch 
of Seda. “I have benefited 
a lot since joining the 

programme; it has helped me expand my horizons 
to see the opportunities that are out there. I have 
been job shadowing in several departments within 
Seda. I have to admit that shadowing the business 
advisors has been the most fulfilling experience. I 
have learned research and, analytical skill which 
has motivated me to start my own business after 
the completion of my internship.”

Thapelo is a very ambitious young man who did 
not give up after failing to complete his post 
graduate diploma because of financial reasons. He 
was awarded a scholarship with Capacity 1000 to 
attend an advanced JAVA certification course at the 
Cape Peninsular University of Technology. “One of 
the sad moments in life is when you receive such 
opportunities and you are forced to let them go 
because of financial problems, and this is exactly 
what has happened with the scholarship. I had to 
let it go because I could not afford to travel and get 
myself accommodation,” said Thapelo.

Whitney Mahloane

Whitney is a qualified graduate 
with an IT Networking Diploma 
from College Campus. “The 
programme has helped me 
a lot and exposed me to 

different fields and has widened my horizons in the 
working world. I did quite a few Vodacom trainings 
online which were very helpful. I also did training 
on Windows 8 which is the latest programme from 
Microsoft and they also provided two international 
exams which brighten my Cv as the internship has 
come to an end and the job hunting continues. 

at Seda I have been exposed to the business side of 
things, particularly on how to start your own business, 
and how to give relevant information about the type 
of industry the SMME client is interested in. Seda has 
opened doors for me to become an entrepreneur; it 
has always been my dream to have my own beauty 
shop and a boutique. The knowledge gathered at 
Seda and other funding agencies can help make my 
dream a reality. If I had known about how business 
studies open opportunities, I wouldn’t have done 
IT, but I guess I can still use my qualification and 
knowledge throughout my business. My advice to 
the youth is to do research about the career path 
you want to take,” added Whitney. 

Viwe Mpisane

Viwe is an IT specialist with a level 4 qualification 
obtained from False Bay Technical College. “I 
applied for the internship on the internet and got 
accepted. Here at Seda, I do a lot of work that 
deals with customer interface. I answer a lot of 
general queries and give out information about 
Seda to our clients. I have been able to sharpen my 
communication skills, mould my behaviour whilst 
improving my work ethic and most importantly it 
has helped me understand what might be expected 
of me in a business environment. the internship has 
opened a lot of job opportunities for me as there are 
a lot of companies who are interested in hiring me 
on a full-time basis after completing my internship. 
I am very grateful to Seda for the opportunity.”

SME 4 AFrICA INTErNSHIP NEArING ITS END
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12 september 2014 

Dear seda,

Attention: Tsholofelo Kgole

I would like to take this opportunity to thank you very much for your support 
during the mzansi International Culinary Festival 2014. Despite the challenges 
and time constraints, sEDA came through for miCF.

we were pleased that the majority of ours sponsors came from women run 
institutions. we are encouraged when women of substance support and guide 
us onwards. The international chefs also noted how sEDA staff such as sisi 
Thandi Nkosi and modiegi Nhlapo spent time at the event and really shared 
our appreciation of that. we are grateful for the wonderful team from sEDA 
and are truly humbled by their dedication.

we are pleased that UN wOmEN will continue to support miCF in 2015. The 
Black Chefs Alliance Global’s annual gala dinner will celebrate cross cultures 
on the 21st of November 2014 in New York and the theme is a Jamaica – 
south Africa; where our food and music will be showcased.

Despite the challenges, the voice has been heard and support is slowly coming 
from different pockets of the world.  

Developments thus far are as follows:

sibongile mayisela from CJC, the winner of the star Chef competition will be 
travelling to New York in November as part of the team to cook at the BCA’s 
cross culture event. we will also arrange for her to visit Johnson and wales 
University in Providence where she will possibly do her internship after June 
2015, provided she passes her exams. sibongile also needs women mentors 
around her as she does not have a mother.

Monique Labat is mentoring two young girls from her Durban office, after 
they approached her for assistance after meeting her during miCF event. 

monique is exploring funding from the Rotary for a mentorship programme 
under miCF (we have many requests).

Pastry Chef Chris Kolo from Rustenburg who works at zimbali Lodge will be 
writing his matric certificate in 2015 so as to study Pastry in the US once he 
has obtained his certificate.

we are currently seeking interventions for a young lady who wrote to us 
after the event. she has a deaf disability but wants to improve her skills as a 
cook so that she can earn a better salary.

we are exploring ways to train and empower caterers and foodies from 
the township such as mbopha’s café on food handing, personal hygiene, 
presentation and plating, menu formulation, food trends, food and wine 
pairing, food development and costing. 

BCA Global and Africa Meets Europe Cuisine are finalising agreements for 
an African Cuisine Learning Centre in Johannesburg. This will be a ground 
breaking development for African food globally. we will also see the launch of 
a chapter of Black Chefs Alliance Global in south Africa.

we have employed the services of a project management company who 
are already starting with plans for miCF 2015. we are hoping to get an 
opportunity to present to you as we would like your department to be part 
of our partners going forward.

Kind regards

mpume mqwebu

Africa meets Europe Pty (Ltd) , 30 President way, Kelvin, sandton, 2054, Co. 
Reg. No. 2013/101624/07, Tel: (011)656 6676, C: 081 822 1140 | F:086-514 
1800    

Director: Nompumelelo Prudence mqwebu   

FACEBOOK Reviews.

sisterjenny Jen-til

06/19/2014

I think seda is great. They are helping me to manifest my 
dreams. From the help I have been given I am now being 
recognised as an inventor and I am being taken to the BIO 
2014 convention with DTI to display and promote my 
amazing creams which soften the skin and moisturise in 

minutes.

Dudu mofokeng

06/23/2014

may I boast a bit. In a training with my staff for IsO 9000 
which my sponsored by seda. so grateful guys always thought 
IsO was for big guys. Thanks seda for your commitment to 
small businesses. Oh by the way steve du plesis our trainer 

rocks

sakes mogotsi

09/10/2014

Looking at the interests of our Business 
People of our country, supports the 
sustainability of businesses, ensures 

economic growth. Takes pride in flourishing SME’s, exudes 

love and passion for enterprises. I love seda.

susan vanzyl

Thank you so,much sEDA for the womans 
forum yesterday at the windmill.Learned 
so much!!!

letters and Comments

	  



Nothing small 
about the 
business of 
job creation.

In partnership with other role players the Small Enterprise 
Development Agency (Seda) develops, supports and promotes 
small enterprises to ensure their growth and sustainability. 
Small and medium enterprises have a proven track record for 
job creation. They move the economy forward. The National 
Development Vision 2030 (NDP) proposes that 90% of 11 
million jobs can be created by small and expanding firms. 
We will always strive to help move our nation’s economy forward. 
For more on our products and services, call 0860 103 703 or 
visit www.seda.org.za 

 0
9

1
4

0
1

210x296 Print.indd   1 2014/09/17   4:01 PM

Print by: www.vikagraphics.co.za


